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Abstract. Tourism is among the fastest-growing sectors of the world economy, significantly contributing
to employment, infrastructure enhancement, and the growth of state budget revenues. In Ukraine, the
tourism sector offers substantial growth opportunities, as it contributes to regional development, stimulates
entrepreneurial activity, and integrates the country into the international tourism market. The purpose of this
study was to assess the current state of the tourism sector in Ukraine, analyse key trends in its development, and
identify prospects for further growth. In the research process, the following methods of scientific knowledge
were used: analysis and synthesis, comparative method, induction and deduction, economic and statistical
methods, and graphical method. An analysis of tax revenues in the tourism sector from 2021 to 2024 revealed
significant fluctuations caused by both external and internal factors, particularly the impact of the pandemic,
military actions, and changes in state policy. The study of the dynamics of the number of taxpayers engaged in
tourism activities indicated a declining trend during crisis periods, followed by a gradual recovery after 2023.
The paper also examined the dynamics of active business entities classified under economic activity classes
55 (temporary accommodation) and 79 (activities of travel agencies, tour operators, and other reservation
services) from 2013 to 2023. The findings indicated that the number of enterprises in these sectors is highly
dependent on economic and social and political factors. Similar trends were observed in the analysis of the
volume of goods and services sold by these business entities. The overall dynamics of the number of active
business entities and the volume of products sold by the tourism industry aggregation in 2013-2023 were also
considered. The research confirmed that Ukraine’s tourism sector has significant growth potential; however,
its stability and efficiency largely depend on macroeconomic conditions and state support. The results of this
study can be used to develop effective state policies for supporting and advancing the tourism industry, as well
as for strategic planning of business activities in this field

Keywords: economic factors; budget system; tourism industry; tourism activities; tax revenues; taxpayers;
crisis; war

Introduction

Tourism is one of the key drivers of economic growth,
especially in the context of regional development
and post-crisis recovery. For Ukraine, which is facing
large-scale military and socio-economic challenges,
this industry is of strategic importance, as it can not
only generate income but also revitalise peripheral
areas, promote employment and rebuild infrastruc-
ture. However, realising this potential requires a clear

understanding of the current state of tourism, its trends
and growth points. That is why an assessment of the dy-
namics and current challenges in this area is extremely
relevant and timely.

Tourism stands out as one of the most dynamic
branches of the world economy, contributing to job crea-
tion, infrastructure development, and increased budget
revenues. It holds considerable potential to support the
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economic development goals of many nations and is es-
pecially vital for remote and peripheral areas, including
coastal, mountainous, and geographically isolated re-
gions. Infrastructure developed to support tourism of-
ten acts as a catalyst for both local and regional growth,
while tourism-related employment can mitigate the
effects of industrial decline and rural depopulation
(Eurostat, 2024). Within the broader tourism system,
the destination region plays a pivotal role, as the appeal
and perception of destinations serve as key drivers
of tourist flows, thereby activating and sustaining the
entire tourism ecosystem (Prokopenko et al, 2019).

In Ukraine, the tourism sector holds significant po-
tential due to its unique natural landscapes, rich cultur-
al and historical heritage, as well as advantageous geo-
graphical location. However, contemporary challenges
such as economic instability, military actions, the last-
ing effects of the pandemic, and shifts in tourist pref-
erences influence its development, necessitating new
approaches to assessing its current state and future
prospects. Research into the current state of Ukraine’s
tourism sector, analysis of its trends, and forecasting
future changes is essential for developing effective re-
covery and growth strategies. Trend analysis in this
sector allows for an evaluation of future development
prospects, the identification of key challenges, and the
proposal of solutions to address them. Therefore, eval-
uating the current state and development trends of
tourism in Ukraine is a highly relevant task, not only for
academic researchers but also for policymakers, indus-
try stakeholders, and the broader public sector.

The assessment of the state and development
trends of the tourism sector is a relevant area of scien-
tific research, which is reflected in the works of both
Ukrainian and international scholars. Most scholars
such as N. Shpak et al. (2023) examined the develop-
ment of Ukraine’s tourism sector agree that, despite its
significant historical, cultural, and natural-recreational
potential, the tourism industry faces substantial chal-
lenges and barriers to growth. Scholars highlight the
uneven development of the tourism sector, which is
linked to the social and economic conditions of differ-
ent regions, historical and cultural processes, and re-
source availability. Researchers 1. Kampo et al. (2024)
also emphasised the necessity of financial and credit
regulation to stimulate investment in Ukraine’s tour-
ism sector, with a particular focus on the hotel and res-
taurant industry. Additionally, Y. Dashchuk et al. (2024)
recommended increasing the utilisation of natural-rec-
reational areas for tourism purposes and boosting vis-
itor numbers to national parks and nature reserves,
among other measures.

Recent publications such as M. Rutynskyi &
H. Kushniruk (2020) and V. Liubarets et al. (2022)
and have devoted considerable attention to the im-
pact of global crises, such as the COVID-19 pandemic;
and ongoing military conflict studied by K. Tomej &

Kulyniak

L. Bilynets (2024) and ]. Tan & M. Cheng (2024) on the
functioning of Ukraine’s tourism market. Since Febru-
ary 24, 2022, inbound tourism to Ukraine has come to
a complete halt, business tourism has ceased entirely,
and domestic tourism has been largely redefined by the
internal displacement of populations. Existing studies,
in particular the work of 1. Yasnolob et al. (2023) sug-
gested that the longer the war persists, the more pro-
found its consequences will be not only for Ukraine but
also for the broader European region. Both internation-
al and domestic research highlighted the adaptation of
tourism enterprises to crisis conditions, the use of digi-
tal technologies, sustainable tourism development, and
new approaches to marketing strategies in tourism.
A significant focus is also placed on the development
of domestic and regional tourism as an alternative to
international travel during periods of instability. L. Za-
vidna et al. (2025) emphasised that the revival of the
hospitality and tourism industry should be a post-war
priority and that new development strategies should
focus on creating a resilient business model capable of
adapting to changing conditions and demands.

Thus, recent scientific research confirms the im-
portance of a comprehensive approach to assessing the
state and development trends of Ukraine’s tourism sec-
tor, the consideration of macroeconomic factors, and
the development of innovative strategies that consider
modern challenges. The purpose of the article was to
evaluate the current state of Ukraine’s tourism sector,
analyse its key development trends, and outline poten-
tial pathways for future growth.

Materials and Methods

The study relied on statistical data from the State Sta-
tistics Service of Ukraine and publicly available analyt-
ical reviews from the State Agency for Tourism Devel-
opment of Ukraine for the period 2013-2024, as well
as analytical reports from the UNWTO (United Nations
World Tourism Organisation) to enable a contextual
comparison of Ukraine’s data with global trends. The
use of these sources allowed for a more objective as-
sessment of ongoing processes and consideration of
external economic influences on the domestic tourism
industry. The primary focus of the analysis is on indica-
tors that reflect the development of Ukraine’s tourism
sector, including the volume of tax revenues from tour-
ism-related activities; the number of taxpayers engaged
in tourism; the number of active business entities; and
the volume of goods and services sold under econom-
ic activity classes 55 “Temporary accommodation” and
79 “Activities of travel agencies, tour operators, and
other reservation services”, as well as the aggregated
category of “tourism industries”.

The research applied analysis and synthesis to
break the investigated phenomenon into individual
components such as tax revenue volumes, the number
of taxpayers, and business entities and to generalise the
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collected data for the formulation of conclusions. The
comparative method was applied to identify changes
and trends key indicators of the tourism sector over the
study period (2013-2024). Induction and deduction
were used to derive general patterns in the develop-
ment of the tourism sector based on specific statistical
data and their logical interpretation. Economic and sta-
tistical methods were employed to process and inter-
pret numerical data, while the graphical method was
used to visualise the results in the form of charts and
diagrams. The selection of these methods was driven
by the need to ensure a comprehensive, objective, and
clearly structured analysis of the current state and de-
velopment trends of the tourism sector in Ukraine.

The research was conducted in several sequential
stages: 1) the preparatory stage, which involved defin-
ing the research objectives and tasks, and selecting rel-
evant information sources; 2) the data collection stage,
focused on the systematisation of statistical data; 3) the
analytical stage, during which key indicators were ex-
amined using economic and statistical analysis; 4) the
visualisation stage, where charts and diagrams were
created to clearly present the findings; and 5) the inter-
pretative stage, which entailed summarising the results
and formulating conclusions regarding the state and
development trends of the tourism sector in Ukraine.
It is important to note that certain limitations were en-
countered during the research process, including:

A the incompleteness and fragmentation of sta-
tistical data for specific years, caused by changes in
Ukraine’s administrative and territorial structure as
well as ongoing military actions within the country;

A delays in the updating of data in open govern-
ment registries and on official websites.

To enhance the reliability of the analysis, only of-
ficial and verified information sources were used. The
data underwent validation for internal consistency and
logical coherence, while calculations were performed
using multiple methods, including the computation of
both absolute and relative indicators. Additionally, the
analysis results were cross-referenced with trends doc-
umented in academic publications in the field of tour-
ism. Based on the applied methods and processed data,
findings were obtained that allow for a comprehensive
assessment of the state and dynamics of tourism sector
development in Ukraine over the past decade.

Results and Discussion

Statistical data highlights the significant role of tourism
development. In 2019, before the COVID-19 pandem-
ic, travel and tourism accounted for 10.5% of all jobs
(334 million) and 10.4% of global GDP ($10.3 trillion).
Meanwhile, international visitor spending in 2019 to-
taled $1.8 trillion, representing 6.8% of total exports.
Following a loss of nearly $4.9 trillion in 2020 (a decline
of -50.4%), the contribution of travel and tourism to GDP
increased by $1 trillion (a growth of +21.7%) in 2021. In
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2019, the travel and tourism sector comprised 10.3% of
global GDP, a share that dropped to 5.3% in 2020 due to
ongoing mobility restrictions. By 2021, it had rebounded
to 6.1%. Additionally, 18.2 million jobs were restored in
2021, representing a 6.7% increase compared to 2020.
The establishment of tourism as a powerful cross-sec-
toral complex within the global economy, which is close-
ly interconnected with key economic sectors (such as
transport and communications, trade, construction, ag-
riculture, and consumer goods production) and signifi-
cantly influences their development, is reflected in the
following statistical data: in 2023, the tourism sector
accounted for 9.1% of global GDP, having increased by
23.2% compared to 2022 and only by 4.1% below the
2019 level; in 2023, 27 million new jobs were created,
which is 9.1% higher than in 2022 and only 1.4% below
the 2019 level (Travel & Tourism Economic..., 2024).

The author agrees with researchers K.F. Teli-
uk et al. (2016) that nowadays, tourism is transform-
ing into a mass phenomenon and is becoming one of
the most highly profitable and dynamic sectors of the
global economy. Both the COVID-19 pandemic and the
full-scale war with russia have significantly impacted
Ukraine’s tourism sector, but neither of these crises
has been fatal. Despite the challenges of recent years,
Ukrainian tour operators demonstrate a desire for
recovery and development (Ukrainian tourism mar-
ket..., 2024). In the first three quarters of 2024, rep-
resentatives of Ukraine’s tourism industry paid 42%
more in taxes (UAH 2,061,976,000) than during the
corresponding period in 2023, when the budget re-
ceived UAH 1,455,317,000. Compared to the same pe-
riod in 2021, the tax revenue increased by 16% (In the
first 9 months of 2024..., 2024) (Fig. 1).

— +61% +42% | +16%

1,455,317.4

1,283,179.7

2021 2022 2023 2024

1,778,924

0 500,000 1,000,000 1,500,000 Z,Ob0,000 2,500,00(

Figure 1. Dynamics of tax revenues in Ukraine’s
tourism sector for the 9 months of the respective year,
in thousands of UAH

Source: In the first 9 months of 2024... (2024)

In the first nine months of 2023, the total number of
taxpayers operating in the tourism sector increased by
8% compared to the same period in 2022. This growth
was driven by a 10% rise in individual entrepreneurs
and a modest 1% increase in legal entities. However,
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when compared to the corresponding period in 2021, the
sector experienced an overall decline of 31%, with the
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Figure 2. Dynamics of the number of taxpayers in Ukraine engaged in tourism activities
for the 9 months of the respective year, in units

number of legal entities dropping by 51% and individuals
by 22% (In the first 9 months of 2024..., 2024) (Fig. 2).

Source: In the first 9 months of 2024... (2024)

The largest share of state budget revenues, 64.5%,
was contributed by hotels over the first 9 months
of 2024. In 2023, hotels paid UAH 916,648,000, com-
pared to UAH 1,031,472,000 during the same period
in 2021. Over the firstnine months of 2024, there was an
increase in the share of taxes paid from the operations
of tourism bases and children’s recreational camps. The
tax revenue from campgrounds and motorhome park-
ing areas over the first three quarters of 2024 more
than doubled compared to the same period in 2023.
However, compared to 2021, when UAH 2.7 million was
paid, tax revenues from these types of accommodations
have decreased (In the first 9 months of 2024..., 2024).

The analysis of tourism sector development dy-
namics in Ukraine, based on tax revenue trends and
the number of registered taxpayers, revealed several
important patterns that align with findings from other
scholarly studies. For instance, research conducted by
Yu.M. Tiutiunnyk et al. (2024) demonstrated that tour-
ism-related tax revenues in Ukraine over the past dec-
ade have followed an uneven trajectory, largely influ-
enced by economic instability, the COVID-19 pandemic,
and the onset of full-scale war. The authors emphasise a
notable decline in the number of taxpayers in the tour-
ism sector during crisis periods, followed by a gradual
recovery as the situation stabilises. Similarly, the study
by A. Shot (2018) confirmed a strong correlation be-
tween the level of tourism business activity and local
budget revenues. According to the researcher, a reduc-
tion in the number of active tourism enterprises direct-
ly affects the decline in municipal income, underscoring
the strategic importance of regional support for the in-
dustry. Another group of scholars, V.V. Papp & N.V. Bo-
shota (2018), highlighted the fiscal significance of the
tourism fee. Their analysis suggests that even amid a
general economic downturn, the tourism sector retains
the potential to contribute to local budgets, particular-
ly through the development of domestic tourism. The
most recent data presented by N. Valinkevych & A. Osi-
pchuk (2024) emphasised the resilience of certain

segments of tourism infrastructure, even under martial
law. While the overall number of active tourism enter-
prises has declined substantially, a portion of business-
es has adapted to the new conditions, enabling relative-
ly stable tax revenues in specific regions of Ukraine.

Ukrainian Hotel & Resort Association President
Iryna Sidletska highlights that prior to the full-scale
war, Ukraine’s tourism sector was experiencing steady
growth, contributing $1.6 billion to the national econ-
omy and supporting 1.2 million jobs. Although this
progress has been significantly disrupted by the war,
she emphasised that with coordinated recovery initi-
atives and targeted international investment, the sec-
tor holds strong potential to rebound and once again
become a key driver of Ukraine’s economic revitali-
sation (The war shortened..., 2024). According to the
former head of the State Tourism Development Agen-
cy of Ukraine, Maryana Oleskiv, the tourism sector
demonstrates resilience and growth and, in the future,
could become a reliable source of financial revenues
for both the regions and the country as a whole (In the
first 9 months of 2024..., 2024).

The social and political upheavals following the
Revolution of Dignity, primarily driven by the annex-
ation of Crimea and the prolonged military conflict in
the east, have led to significant changes in the social
and economic development of Ukraine’s regions and
communities (Pavliuk et al., 2025). This situation ne-
cessitates the search for avenues to enhance state re-
gional policy and to improve regional development. In
this context, the application of tools that contribute to
the improvement of the investment climate occupies a
central role. The low investment potential of territorial
communities requires increased attention from both
local and state institutions in developing mechanisms
capable of stimulating stable and long-term investment
inflows while diversifying their sources (Kulyniak et
al., 2022; Merylova, 2024).

Ukraine’s leading position in terms of natural and
historical and cultural resource endowment serves as
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a foundation for considering tourism as a significant
source of revenue for the budgetary system. However,
the existing potential of domestic regions is not being
utilised effectively due to factors such as the underde-
velopment of tourism infrastructure, the lack of quali-
fied personnel, the presence of ecological and criminal
risks, low standards of living comfort, high service pric-
es, the absence of established cooperation between pri-
vate business and government agencies, as well as the
underutilisation of the existing potential of industry en-
terprises (Frolova & Frolova, 2016; Myskiv & Nycz-Wo-
jtan, 2022). As a result, an imbalance emerges between
Ukraine’s level of tourism resource endowment and its
global position in terms of the development of the tour-
ism and hospitality industry. While in 2019 Ukraine
ranked 78" in the Tourism Competitiveness Index (The
Travel & Tourism Competitiveness Report 2019,2019), it
was not included in this ranking in 2021 (Travel & Tour-
ism Development Index 2021, 2022) and 2023 (Travel
& Tourism Development Index 2024, 2024). There-
fore, it is timely to focus on the necessity of creating a
positive tourism image for the country and its regions.

A distinctive feature of Ukraine’s tourism and rec-
reation sector is its integration with over 50 related
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industries, such as culture, art, science, education, sports,
hotel business, healthcare, trade, food services, trans-
portation, etc (Teliuk et al, 2016; Order of the Cabinet
of Ministers of Ukraine No. 168-p, 2017). The statistics
on tourism supply, provided by the State Statistics Ser-
vice of Ukraine, are represented by a set of indicators
categorised by economic activity codes that, to vary-
ing extents, represent the tourism sector. The most di-
rectly related economic activity classes to tourism are:

A 55 Temporary accommodations (which includes
55.1 Hotel and similar accommodation activities;
55.2 Accommodation activities for vacation and other
temporary residence; 55.3 Provision of camping places
and parking for motorhomes and caravans; 55.9 Other
temporary accommodation activities);

A 79 Activities of travel agencies and tour operators,
as well as the provision of other booking services and re-
lated activities (which includes 79.11 Activities of travel
agencies; 79.12 Activities of tour operators; 79.90 Pro-
vision of other booking services and related activities).

Figure 3 provides a graphical representation of the
dynamics in the number of active business entities in
Ukraine engaged in economic activities classified under
codes 55 and 79 for the period 2013-2023.

—®— 55 Temporary accommodation

—@— 79.11 Travel agency activities
79.12 Tour operator activities
79.90 Provision of other booking services
and related activities

Figure 3. Dynamics of the number of active business entities in Ukraine
by economic activity classes 55 and 79, in units
Source: compiled based on State Statistics Service of Ukraine (2024a)

According to Figure 3, there was a decline in the
number of business entities in 2022, which is connect-
ed to the start of the full-scale war in Ukraine. The most
significant drop occurred in the temporary accommo-
dation sector (55) and travel agency activities (79.11).
In 2023, there was a partial recovery, although activity
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levels remain below pre-war figures (with the excep-
tion of other booking services and related activities).
Figure 4 graphically illustrates the dynamics of the
volume of goods and services sold by business entities
in Ukraine classified under economic activity codes 55
and 79 over the period 2013-2023.

—@— 55 Temporary accommodation
—— 79.11 Travel agency activities
79.12 Tour operator activities
= 79.90 Provision of other booking services

and related activities

Figure 4. Dynamics of the volume of goods and services sold by business entities in Ukraine
by economic activity classes 55 and 79, in thousand UAH
Source: compiled based on State Statistics Service of Ukraine (2024b)

According to Figure 4, it can be concluded that the
volume of goods and services sold by business entities

in the accommodation and tourism sector has been sig-
nificantly affected by the Russian and Ukrainian war
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(the 2014 Crimean occupation and Eastern Ukraine in-
vasion, and the full-scale invasion in 2022) as well as by
the spread of the COVID-19 pandemic in 2020. In 2023,
arecovery is evident, although the level of product real-
isation has not yet returned to pre-war figures. Recov-
ery is particularly slow among tour operators (79.12),
whereas the reservation sector (79.90) exhibits a rapid
positive trend. Despite the consequences of military
actions and other restraining economic and political
factors, especially the COVID-19 pandemic, Ukraine’s
tourism sector continues to strive for recovery by in-
creasing tourist inflows, indicating promising pros-
pects for future development.

Statistical data indicate that the operational per-
formance of business entities in the accommodation
and tourism sector is currently unsatisfactory, par-
ticularly following the impacts of COVID-19 and the
Russian invasion. This underscores the need for the
implementation of more effective development strat-
egies, leveraging the advantages of high-technology
solutions, highly skilled personnel, innovative activity,
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and modern management concepts. It is necessary
to integrate technical factors, substantial intellectu-
al resources, contemporary innovative mechanisms,
the benefits of e-business, tourism clustering, and the
development of promising tourism segments such as
green, rural, and cultural tourism. Enhanced cooper-
ation both at the industry level and among individu-
al tourism enterprises produces positive outcomes
through a synergistic effect, yielding economic and
resource advantages at the enterprise level and sys-
tematically contributing to the comprehensive devel-
opment of tourism in specific regions.

It’s considered the previously analysed performance
indicators of business entities characterising the tour-
ism industries (Fig. 5), taking into account the approach
set out in Regulation (EU) Ne 2020/1197 of 30 July 2020
on European business statistics regarding grouping
by special aggregations. According to this approach,
the following KVED-2010 codes are attributed to the
tourism industries: 49.1 + 49.32 + 49.39 + 50.1 + 50.3 +
+51.1+55.1+55.2+55.3+56.1+56.3+77.1+77.21+79.
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Figure 5. Dynamics of the number of active business entities and the volume of goods (products, services)
sold by business entities in Ukraine, aggregated under tourism industries
Source: compiled based on State Statistics Service of Ukraine (2024c)

The following conclusions can be drawn regarding
the development of Ukraine’s tourism industry, based
on the indicators of the number of active business enti-
ties and the volume of goods and services sold:

A upward trend until 2019 in the volume of goods
and services sold by tourism industry entities;

A despite the number of entities remaining almost
unchanged in 2020 due to the pandemic, the volume of
goods and services sold dropped by nearly 30%;

A sales volume in 2021 increased by a record
high, the highest figure in the entire period under anal-
ysis. This phenomenon can be explained because of
pent-up demand after the pandemic, the revitalisation
of domestic tourism, and the gradual reopening of in-
ternational borders;

A in 2022, there was a sharp 18% decline in the
number of business entities and more than a threefold
reduction in the volume of goods/services sold, due to
the full-scale war, loss of tourist flows, destruction of
infrastructure, and reduced purchasing power;

A in 2023, partial recovery occurred. The num-
ber of entities grew by 15.3%, and the volume of
goods/services sold increased by 54% compared to
2022. However, these figures remain significantly be-
low pre-war levels.

In the broader context, the observed trends con-
firm the influence of both economic crises and public
policies that either stimulate or constrain the develop-
ment of tourism-related industries. In particular, the
study conducted by Yu.M. Tiutiunnyk et al. (2024) in-
dicates that major shocks such as geopolitical disrup-
tions and epidemics have a direct impact on the oper-
ations of tourism infrastructure entities, often leading
to temporary declines in the number of active enter-
prises. At the same time, periods of economic recovery
(notably after 2015 and in 2021) have been accompa-
nied by a gradual increase in the number of businesses
in the hotel sector, signaling a degree of adaptation to
new conditions. N. Valinkevych & A. Osipchuk (2024)
also emphasised that economic crises significantly
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influence the dynamics of enterprise formation in the
tourism industry. However, it is important to note that
post-crisis recovery tends to occur gradually, with the
development of domestic tourism serving as a key
contributing factor. N.M. Chorna (2023) reported that
the most substantial decline in the number of tourism
enterprises occurred in 2020-2021 because of the
COVID-19 pandemic, which severely limited demand
for tourism services. This finding is supported by the
research of O. Ivanenko & V. Yakymchuk (2023), who
pointed to a significant decline in service volumes due
to the implementation of quarantine restrictions. Nev-
ertheless, following the downturn, a gradual recovery
in the number of active business entities has been
observed. As noted by O.I. Yudina et al. (2023), this
recovery can be attributed to both internal factors,
such as improved conditions for the development of
small and medium-sized enterprises in tourism, and
global trends, including the resumption of interna-
tional travel. In particular, the restaurant and hotel
industries have demonstrated relatively faster recov-
ery, driven by shifts in consumer preferences and the
need for businesses to adapt to new market realities
(Havryliuk et al., 2022).

A study conducted by I. Yerko et al. (2024) with-
in the framework of analysing the development of
Ukraine’s tourism industry under the conditions of
the Russian and Ukrainian war also indicates that the
sector has suffered substantial losses. Specifically, in
2022-2023, the number of hotels in Ukraine declined
significantly, reflecting the adverse impact of the war
on businesses operating in the accommodation sec-
tor. However, it is important to note that although the
recovery dynamics of business entities in the tourism
sector are generally positive, the level of development
and resilience remains highly dependent on external
factors such as geopolitical instability and economic
disruptions. As highlighted in the research by N. Yaky-
menko-Tereshchenko et al. (2022), new technologies
and strategic innovations play a critical role in the re-
covery of the industry, particularly the digitalisation
of tourism services and the transformation of tourism
business management practices.

The analysis of the dynamics in the number of busi-
ness entities and the volume of goods and services sold
has shown that the tourism industry is highly sensitive
to fluctuations in the economic environment. Both the
number of active enterprises and the volume of sales
decline significantly during periods of crisis; however,
recovery in the post-crisis phase is a natural process
that requires time. A key factor facilitating this recovery
is the development of domestic tourism, as confirmed
by the findings of this study and supported by the theo-
retical and empirical work of other scholars (Kampo et
al., 2024; Tsviliy et al., 2024).

In conclusion, the data obtained through the analy-
sis of business activity and sales volumes underscores

the importance of a stable economic environment and
favorable conditions for the growth of small and medi-
um-sized enterprises in the tourism sector. At the same
time, it is essential to consider additional influencing
factors, both internal and external, that may affect the
pace and effectiveness of the industry’s recovery.

Conclusions

A decade-long analysis of Ukraine’s tourism sector has
uncovered key trends and factors shaping its current
state. Examination of tax revenues from 2021 to 2024
reveals significant financial volatility driven by exter-
nal challenges, including military conflicts, COVID-19
pandemic, and broader economic instability, as well as
internal regulatory changes. The data on the number of
taxpayers involved in tourism shows periods of decline
during crises followed by gradual recovery as econom-
ic conditions stabilise. Similarly, an evaluation of busi-
ness entities under economic activity codes 55 and 79
indicates an overall reduction in the number of enter-
prises under the influence of crises, while the volume
of goods and services sold reflects some adaptability to
new market conditions.

The research also confirmed that Ukraine’s tourism
sector has significant development potential but re-
quires comprehensive state-level support, particularly
through investment stimulation, improvement of the
legislative framework, and promotion of international
cooperation. Analysis revealed regional disparities in
tourism recovery rates, with some areas demonstrat-
ing higher resilience due to diversified service offerings
and local initiatives. This suggests the need for differ-
entiated policy approaches that consider regional spe-
cificities and local capacities to foster more balanced
tourism development across the country.

The study confirmed that although Ukraine’s tour-
ism sector possesses considerable growth potential,
it requires comprehensive state support, particularly
through investment stimulation, legislative improve-
ments, and enhanced international cooperation. Future
growth prospects will depend on the overall econom-
ic environment, political stability, and the successful
implementation of government support programs.
Further research should conduct a more in-depth anal-
ysis of the influence of macroeconomic factors on the
development of Ukraine’s tourism sector and examine
potential recovery and growth scenarios in the context
of ongoing challenges.
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OLiHIOBaHHA CTAHY i TEHAEHLiN po3BUTKY chepu Typuamy B YKPaAiHi

Irop KynnHsak

KanguaT eKoHOMIYHUX HayK, OLEHT

HanionanbHuit yHiBepcuTeT «J/IbBiBCbKa MOJiTEXHiKa»
79013, Bys1. Crenana banzepy, 12, M. JIbBiB, YkpaiHa
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AHoTauif. TypusMm € oaHiero 3 Haibiibm AuHaMiYHUX cdep CBITOBOI €KOHOMIKH, sika BiJjirpae BaXKJIUBY
poJib Yy CTBOPEHHI po60oYuX MicClb, pO3BUTKY iHGPACTPYKTYpH Ta 36i/blieHH] GIO/PKETHUX HAJXO/KeHb. B
Ykpaini TypuctudHa cdepa Ma€ 3HAYHUH MOTEHLiaJl, OCKiJIbKU CIPUsIE PErioHaJIbHOMY PO3BUTKY, aKTHUBi3anil
HNiATPUEMHHULBKOI AifJIBHOCTI Ta iHTerpanili KpaiHM y MiKHapoOAHUN TYPUCTUYHUH PHUHOK. MeTol JaHOro
JlocipkeHHs1 6YJ/10 OL[iHIOBaHHS Cy4acHOro ctaHy cdepu Typu3My B YKpaiHi, aHaJli3 OCHOBHUX TeHJeHIiH 11
PO3BUTKY Ta BU3HAYE€HHS NEPCHEKTHUB I0JaJbLUIOT0 3POCTAaHHsA. Y mpoleci gocaifkeHHs 6y/JIM BUKOPUCTaHI
TaKi METOA M HAyKOBOTIO [i3HAHHS, IK aHaJli3 i CUHTe3, MOPIiBHAJIbHUUN MEeTO/, iIHAYKLis Ta leyKLisl, eKOHOMIKO-
CTAaTUCTUYHI MeToAu Ta rpadiyHuUM MeToA. AHaJi3 MOJATKOBUX HAJXO/KEHb y TYPHUCTUYHIN cdepi 3a
2021-2024 pp. cBiUUTB PO CYTTEBI KOJIMBAHHSA, CHPUYMHEH] K 30BHILIHIMHY, TaK | BHYTPIIIHIMU YUHHUKAMH,
30KpeMa BIJIMBOM NaH/AeMil, BOEHHUX Jikl Ta 3MiH y Jep>aBHil nosituni. JlocaigpKeHHs JUHAMIKA KiJIBKOCTI
IJIATHUKIB NMOJATKIB, AKI 3aiMalOTbCAd TYPUCTUYHOIO MAIANBHICTIO, MOKa3aJ0 TeHJEHLII A0 CKOPOYeHHA y
KpH30Bi nepioAu Ta mocTtynoBe BifgHOBJeHHA miciasa 2023 poky. Po3risgHyTo AWHAMIKY KiJbKOCTI Ai04HX
Ccy6'eKTiB rocrnosapoBaHHsl 3a KJacaMU eKOHOMi4yHOI AisspHocTi 55 (THMM4acoBe po3MinyBaHHsA) Ta 79
(misBHICTD TYPUCTUYHUX AareHTCTB, TYPUCTUYHHUX ONEPaTOPiB, HaJlaHHSA IHIIMX MOCAYT i3 GPOHIOBAHHS Ta
MOB'sI3aHa 3 UM JisibHicTb) ¥ 2013-2023 pp. BcTaHOBIEHO, 1110 KiJIBKICTb MiATPUEMCTB y IIUX chepax 3HAUYHOIO
MipoIo 3aJIeXKHUTh BiJi EKOHOMIYHHUX Ta COLiaJIbHO-MOJITUYHUX YUHHUKIB. [1oAi6H] TeHJeH1Ii] TPOCTEeXYBaTUCh
i B aHas1i3i 06cAry peasiizoBaHoi npoAyKuii (ToBapiB, MoCayT) 3a3HaYeHUX Cy6’eKTiB rocnofapoBaHHsA. Takox
PO3MJITHYTO CYKYNHY [AWHAMIiKy KiJIbKOCTI [if04HUX CYG'EKTIB rocrnoZapioBaHHs Ta 00cCATy peasizoBaHOI
npoAykuii 3a arperayi€ero «TypucTU4Hi iHayctpii» y 2013-2023 pp. locaipkeHHA NiATBEPAUIIO, IO TYPUCTUYHA
chepa YkpaiHu Mae 3HaYHUHM MOTEeHIliaJ PO3BUTKY, OZHAK ii cTabiJbHICTh Ta ePpeKTUBHICTL 3HAYHOIO MipoIo
3aJIe’kaThb BiJf MAKpOEKOHOMIYHOI cuTyalii Ta Aep:kaBHOI NiATPUMKH. Pe3ysbTaTu A,0CIiI)KEHHS MOXYTb 6y TH
BUKOPUCTaHi /1711 GopMyBaHHS ePeKTHUBHOI lep>KaBHOI NOJITUKH L[0/10 MiATPUMKH Ta PO3BUTKY TYPUCTUYHOT
inpycTpii, a Takoxk J/1s1 cTpaTeriyHoro MmJjaHyBaHHs AislJIbHOCTI NiPUEMCTB y il cdepi

KntouoBi c/10Ba: eKoHOMIYHI YMHHUKY; GIOKETHA CUCTEMa; TYPUCTHYHA iHAYCTPisl, TYPUCTUYHA JisIJIbHICTB,
N0/IaTKOBI HA/IXO/P)KEHHSs], IJIATHUKH MOJAaTKiB, KpU3a, BiliHa
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